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GUIDI 1894 - 
TEMPORARY 
SHOWROOM PARIS
PARIS FASHION WEEK 
AW/19 
JULY 2018

Man’s / Woman’s Collection 2019

A charming venue La Cartonnerie it’s 
switch over in a temporary Guidi’s 
showroom.

An inflatable installation fill-up the 
foyer, three soft satin pillows de-
sign a narrow passage to access/
squeeze into the new collection 2018.

A welcoming entrance/exit aims visi-
tors/customers to experience a path 
through an organic form with marked 
references to human genetics, 
free to be interpreted and where sex-
uality is indefinite.

 

 

Exhibition Design
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GUIDI 1894 
GALLERY WEEKEND- 
BERLIN
ART FOR ART’S SAKE  
KÜHLHAUS BERLIN 
28-30 APRIL 2017

ART FOR ART’S SAKE - Fashion Show - 
free - expression | autonomy of art.

“OPPORTUNITY” comes from Latin, ‘ob 
towards  the harbour, which refers to 
a favourable wind that allows ships to 
enter the port safety.portum’,

We tried hard to make that wind hap-
pen giving rise to the occasion where 
talent meets the opportunity.

We thank all those who joined the 
contest and our family of friends who 
always supported us making ART FOR 
ART’S SAKE happen.

 

Exhibition Design



GUIDI 1894 - 
TEMPORARY 
SHOWROOM PARIS
PARIS FASHION WEEK 
SS/20 
09/19

Scenographic installation for GUIDI 
Paris Showroom,  PFW SS 20-09/19

6 Video projections, Paravent Path, 18 
Panels 90x300cm, Black walls, Black 
floor, Black ceiling.

Customers are invited to pass through 
the narrow entrance corridor leading to 
the showroom, on the path, with a jagged 
design, N.6 video projections real size are 
displaying the shoemaking process.

In the showroom, the audience can see 
the shoemaker completing live the shoe-
making process.
 

Exhibition Design
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 PRADA - SPECIAL 
ELLE RUSSIA - 

EDITORIAL 
GERMANY 

DDR
SEPT 2019
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PHOTO-
SHOOTING 
SET 
DESIGN

Editorial shooting for ELLE Russia Spe-
cial Prada
Idea comes from Fire, Firefighters and 
stories of flames.

Set in the Germany DDR with a delibe- 
rately contemporary appearance and 
contrasts.

Production Design
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FLOTTE/FLEET
TEMPORARY FRAME 
OVERTOURISM
IKONA GALLERY VENICE
CARNIVAL
2-5 MARCH 2019
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OVER -
TOURISM
CARNIVAL

The installation presents itself to visitors 
as a crowded, cluttered, concentrated 
place, through which they will physical-
ly have to make space and free them-
selves from a figurative indistinct mass.

In the search for the perfect shot to keep 
as a memory and to share on social net-
works, it will be possible to capture a 
glimpse of the city through the screen of 
a mobile phone, and then jump to anoth-
er tourist attraction and the opportunity 
for another “not to be missed” selfie. 

The event is organized in conjunction 
with Carnevale, the symbolic feast of 
Venice, and aims to provide a glimpse 
of a global phenomenon that engulfs the 
city, is deteriorating its social fabric and 
converting its identity just into a tourist 
experience.

Exhibition Design
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LEVI FOUNDATION 
VENICE - MEMORY FOR 
THE FUTURE - 
40 YEARS OF
IKONA GALLERY
11/19-02/20
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IMMER-
SIVE
VIDEO
INSTALLA-
TION 

The Ugo and Olga Levi Foundation has 
produced the exhibition Memory for the 
future. 40 years of Ikona Gallery a Ven-
ice: with over 55 posters and 16 pho-
tographs of the likes of Gisèle Freund, 
Rosalind Fox Solomon, Arnold Kramer, 
Paolo Monti, Franco Fontana, Adolphe 
de Meyer, Robert Doisneau, Helen Levitt, 
Felice Blessed, Chuck Freedman, John 
Batho, Martine Franck, Dino Pedriali, 
Lary Clark, Ferdinando Scianna and Al-
berto Bevilacqua, wisely placed in the 
poetic installation by Simone Serlenga 
and Elena Veronese, 

The exhibition shows the dense network 
of collaborations and knowledge and re-
constructs the history of a gallery that, 
from early beginnings to date, marked 
the history of photography in Venice, 
thanks to Živa Kraus who conceived it 
and direct.

Exhibition Design
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GE-OIL & GAS  
CORPORATE EVENT

FLORENCE ITALY 
20TH ANNIVERSARY 
LEOPOLDA STATION

15-18 NOV 2014
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CORPO-
RATE
EVENT

The project, designed in collaboration 
with Mediacross Agency Florence, from 
its conception to every little single de-
tail, stands out for sharpened forms, as 
blades, aggressive/radical angles and 
hardness. The work-machinery force, 
post-industrial and technological in-
novation are the concepts behind and 
are represented by materials as met-
als, cable, concrete, pvc and LED wash 
lights.

 All with a futuristic, restrained/sobrie-
ty and audacious look, creating a con-
temporary art gallery like atmosphere 
that matches perfectly and even en-
hances the strong personality space 
of the once in the past train station. 
Once inside the itinerary starts with a 
giant ribbon / tape as main architec-
tural element which guide the visitors 
through the history of this long-term 
business association but also through 
the spaces. 80 metres of this angular 
bending structure of dibond aluminium 
is the main support and timeline along 
the exhibition where several light boxes 
showing an impressive photographic 
archive have a key role.

Exhibition Design
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WE-SHARE 
VOLKSWAGEN 

FUTURE - MOBILITY
OFFICE
BERLIN 

MAY-SEPT 2019
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INTERIOR 
DESIGN
OFFICE
1600 SQM  

The challenge was to create an open 
office that offers a variety of different 
environments for over the employees 
to work in. the spaces, spanning 1600 
sqm over two floors, offer places for 
people to work individually and co-
work in groups, rest and meet in closed 
rooms. the offices also include open 
areas to lounge, talk and collaborate.

Veronese, in collaboration with ar-
chitect giulia fagni and set designer 
simone serlenga decided to make 
the office environment more welcom-
ing by using energizing color palettes 
and a rich material ___.  the interiors 
boast bold color combinations, plants, 
shielded relax areas and different tex-
tiles. graphic murals and tactile seats 
keep the employees __. 

To communicate the brand and val-
ues of the young and dynamic mobility 
start-up, the designers set out to find 
contemporary decorative elements, 
modern furniture and a nice balance 
between corporate representative 
and casual spaces. the seven meeting 
rooms, distributed throughout the 2 
floors, each have a different character 
and color, designed to incentivize col-
laboration and evoke different sensa-
tions. the yellow room nurtures creativ-
ity and energy.

Interior Design
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LES HÉRITIERES 
DE PATMOS  
FILM SET
TV SERIES 
PILOTE EPISODE
SEPT-OCT-2017
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FILM
SET
DESIGN

Michel is a dandy, somewhat failed  as 
a painter who has never really achieved 
anything worthwhile. Left on the shelf as 
so many others of our epoch, he vege-
tates in Nice between his sofa and the 
beach. 
But the death of an unknown, Edmond, 
will propel him to Tuscany with a mission: 
find his heir and hand his signet to him. 

Alternately confronting the family of the 
deceased, a recalcitrant priest, then 
thrilled by the exquisite and captivating 
Stefania, he eventually is appointed by 
the notary of the family at the head of 
the family empire, a contemporary art 
trade company. 
Once such inheritance accepted, in 
spite of the protests from Edmond’s son, 
he receives the visit of a mysterious evil 
eminence, the Prince, to whom he now 
owes absolute allegiance.

Production Design
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STAYING WITH THE 
TROUBLE 
ZITADELLE SPANDAU
BERLIN
MAY 
2019

How can we redesign coexistence 
on a damaged planet?

From the early 21st century onwards, 
the communities of “compostists” 
committed themselves to radically 
reducing the world’s human popula-
tion and developing countless prac-
tices of inter-species environmental 
justice. UNRUHIG BLEiben pursues 
five generations of a symbiosis be-
tween the human child Camille and 
monarch butterflies between 2025 
and 2425.

 

 

Strategy: Guidi

Stage Design
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TOA  -  EUROPE’S 
LEADING TECHNOLOGY 
FESTIVAL - FUNKHAUS 
BERLIN - INNOVATION 
STAGE | HAUS OF TECH 
2-5 JULY 2019

Radiant Dichroic Ribbon 

Inspired by observations of light move-
ment and outer space, What About 
Agency’s 60-meter dichroic ribbon, 
which runs across the Innovation Stage 
room from one corner to the next, is a 
beautiful exploration of mutation in 
time and space.

Embracing the two-story venue, the 
installation separates daylight into 
prismatic colours through nano and 
microlayer technology and irradiates 
viewers with magma and sunset sky 
reflections. 

 

Stage Design



LA TRAVIATA 
ARENA VERONA
89° FESTIVAL 2011
MELODRAMMA 
IN TRE 
ATTI 

Large frames almost “stacked” on the big stage and the 
Roman amphitheater bleachers, empty mirrors, aban-
doned canvases.  And ‘This is the new production of Verdi’s 
masterpiece scenography signed Hugo de Hana. 
A traditionally abstract setting, with intelligent will not cre-
ate halls, town homes or bedrooms that in a space such 
as the Arena, the thing is now, would not make any sense. 
An atmosphere of decadence, of abandonment in which 
they work and roam almost disoriented, characters in 
sumptuous clothes, not surprisingly, “fin de siècle”.  His 
path to the inevitable death is marked by a strong sense 
of loneliness highlighted by scenic action limited to one 
central area of the scene, while the chorus, as in a Greek 
tragedy, by the sides of the stage, looking almost with de-
tachment the events.  
Director, Scenes, Costumes and Lights: Hugo de Hana 
 

Stage Decoration
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BCB - BAR CONVENT 
BERLIN - 
INTERNATIONAL BAR 
AND BEVERAGE TRADE 
SHOW - 7-9 OCT 2018
KÜHLHAUS BERLIN

Founded in 2007, Bar Convent Berlin 
has emerged as one of the leading 
international trade shows for the bar 
and beverage industry. Every October, 
a veritable who’s who of the interna-
tional bar and beverage industry gets 
together in Berlin to make new con-
tacts, find out about the latest product 
innovations and attend educational 
seminars. In 2020, the trade show will 
be making its Berlin ExpoCenter City 
debut from 12 to 14 October 2020, and 
some 18,000 trade visitors are expect-
ed to attend.
 

 

Stage Design



VIDEOAMBIENTI - 
WALK IN ENVIRON-
MENT - HELSINKI DE-
SIGN WEEK
SEPT 
2016

The audience was supposed to face 
a large projecting surface created 
with multi-projection which worked 
as a visual canvas for filmed se-
quences, both as one big panorama 
screen, cinemascope ratio or split-
ting screens.
Viewers were subjected to an in-
terplay between image, sound, and 
spatial structures as well as config-
urations that transformed selected 
sites into immersive walk-in experi-
ences in expanded cinema, sound, 
and new media installation.

Media Scenography
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DDLP - CONTEMPO-
RARY FLAMENCO 
SHOW - MATADERO 
MADRID
SEPT 
2018

Espacio blanco. 
Suelo blanco, fondo de pantallas en 
blanco, luz blanca de inicio (tenue, 
como en los sueños, una bruma 
blanca que se confunde con el gris 
del alba) 
El espacio está vacío, el publico en-
tra y el sonido lejano del agua casi 
imperceptible, como confundido con 
el viento. 
Está ahí, presente; presente como el 
tiempo y el espacio, apenas audible, 
un rumor lejano.

 

 

Stage Design
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STILL MOTION 
MEDIA SHOW - 
PERFORMANCE 
ZÜRICH CH - DETMOLD 
DE - DAZ BERLIN DE - 
BIEL CH 

The work reflects on the significance of 
the body in urban space. 
A body is never perceived as neutral in 
the eye of the beholder: it always tells 
a story. 
Our body sees another body and im-
mediately constructs a relationship to 
it. 
What happens if we continually change 
the body’s surroundings yet leave the 
body itself unchanged?

 

 

Media Scenography
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DER GETEILTE HIMMEL 
SCHAUBÜHNE 
BERLIN -
VIDEO PROJECTIONS -
VIDEO MAPPING -
2017

East Germany, 1961, shortly before the 
construction of the Berlin Wall. Rita 
Seidel wakes up in hospital following 
an attempt to throw herself in front 
of a train. As she slowly recovers, she 
recalls the events that led to her at-
tempted suicide. At a village fair the 
young Rita meets aspiring chemist 
Manfred Herrfurth. The two fall in love 
and Rita follows him to the big city. She 
wants to become a teacher and, as 
part of her training, works in a factory 
that builds train carriages where con-
tact with the workers brings about her 
political awakening. 

 

Video Mapping



VERBRECHEN UND 
STRAFE -  
F. DOSTOJEWSKI
HANS OTTO THEATRE 
POTSDAM 
2018

Raskolnikov comes from an impov-
erished middle-class family. In the 
closet-like confinement of his room, 
the “Euclidean mind”, which was to 
be the servant of life, has become 
the ruler. Raskolnikov is a utilitarian. 
For the sake of a concept of scientif-
ic or social progress that is by nature 
unclear, he seems allowed to kill an 
old usurer who “is no better than a 
louse” and use the stolen money to 
finance his studies.

Drafts Man 
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NRW - FORUM 
DÜSSELDORF - 
PLANET B - 100 IDEAS 
FOR A NEW WORLD 
JUNE – AUGUST 2016

The passable room installation „UUUU 
(topia)“ by Düsseldorf’s Ben J. Riepe 
Kompanie is experiencing performanc-
es during the entire exhibition period 
and offers a wide lawn, portraying a 
natural area as an art space and an 
art space as a natural area.

 

 

Stage  Design
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SPATIAL DESIGN & ART DIRECTION FOR FASHION, 
TECHNOLOGY, CORPORATE, ART AND CULTURE. 
 
DESIGNING SITE-SPECIFIC ENVIRONMENT, PROJECTS AND 
THOUGHTS ARE ADDRESSED TO AGENCY’S AND 
CLIENTS ACROSS A WIDE RANGE OF DISCIPLINES, 
INCLUDING EXHIBITION DESIGN, FASHION SHOWS, POP-UP 
SHOWROOM, PHOTO SHOOTING SET, COMMERCIALS, 
CORPORATE EVENTS, AND FILM INDUSTRY.
 
FINDING FRESH WAYS TO COMMUNICATE CREATIVE CON-
TENT AND BRAND VALUES, SET DESIGN  & ART DIRECTION 
ADD NEW DIMENSION TO CORPORATE IDENTITY, TAKING
ENTERTAINMENT TO THE NEXT LEVEL AND ENGAGING THE 
AUDIENCE WITH PLAYFUL AND SURPRISING INTERACTIVITY.
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